
Turning a new leaf

Seedlings blossom into new ideas
Lake County government introduced a new logo this year, its first update 

since 1987 and its first ever branding campaign to create a meaningful 

and recognizable identity. The new graphical representation depicts a 

tranquil lakeside setting with the natural amenities that Lake 

County citizens enjoy.

Lake County’s new theme line, “Where The 

Best Comes Into View,” highlights the County’s 

picturesque vistas and County government’s 

quest to continually bring the best to the 

community. Other nomenclature included in the branding strategy 

is “descriptive copy,” which describes what Lake County is all about. 

Community representatives, staff and elected officials captured the 

essence of Lake County in these descriptive words: “Lakes. 

Hills. Horizons.”

The new logo, packaged with a meaningful theme, 

reflects the spirit of the community and offers 

a brand of which all Lake County citizens and 

employees can be proud.

The most popular activities in Lake County naturally take  

advantage of its picturesque landscape. Concentrating efforts 

efforts on niche markets, the Lake County Department of 

Tourism and Business Relations has watched the local tourism  

industry reach record heights. A new partnership with the National 

Training Center and Lake-Sumter Community College is expected 

to add to the industry’s impressive growth. A proposed $3 million 

softball complex on the college’s South Lake campus received a  

$1 million grant from the State in 2006.

A field of dreams
Created this past year, the Department of Economic 

Growth and Redevelopment is tasked with attracting 

quality jobs for County residents, diversifying 

the economy and increasing the tax base. Efforts 

also include redevelopment of target areas and 

workforce training programs. The Department is  

off to a fast start by working with community partners 

to develop programs to ensure that commerce and 

industry keep pace with residential growth. Funding 

is allocated in the 2006-2007 budget to develop an economic  

development strategic plan.

Branching into new areas
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Seedlings blossom into new ideas
Planting for the future

Built 12 years ago near 
the intersection of 
three major arterials 
— U.S . Highway 27, 

Florida’s Turnpike and 
State Road 19 — the 
Lake County Welcome 
Center has always 

been a favorite spot 
for tourists with 
more than 25, 000 
vacationers visiting 
the center last 

year. With features, 
such as free wireless 

Internet access 
(Wi-Fi) and tips 

for planning family 
events, the facility 
is a one-stop resource 
shop for residents and 

tourists alike.

o t p o u r r iTo focus Lake County on innovation, progress and long-term 

solutions, in January 2006 the Board of County Commissioners 

established eight long-range goals. Lake County government’s 

direction for the next 25 years will travel down a path designed 

to ensure that the citizens’ desired lifestyle is attainable. 

Departments have been commissioned to develop strategies and 

implement programs geared toward achieving the specific goals 

which answer the question, “What do we want Lake County to be 

in 25 years?” The following goal statements depict a quality future 

for Lake County.

County government is a high-performance organization

County government is a leader in multi-jurisdictional cooperation

Economy is strong, diversified and sustainable

A quality, reliable transportation network in a multimodal  
system is available

Social services are provided to those in need

Environmental resources are preserved

Urban development is well planned and implemented

Appearance of Lake County is esthetically pleasing and well designed
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“The Welcome Center 

is a valuable resource 

for national and  

international visitors, 

as well as Lake  

County citizens and 

business owners.
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